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I.

Executive Summary
A. The Representative Barbara Hernandez works at the state level, listening
to suggestions from her constituents in the 83rd District and enacting them
through legislation. To do so, the Call to Action Campaign was launched
to bring more awareness and urgency to the legislation she is proposing so
that they will eventually get passed. The legislative Call to Action
Campaign is a way for the Representative to push the bills she proposed
for the January to May 2022 session. In order to do so, methods such as
making call scripts, partnering with nonprofits and advocacy groups,
social media and awareness campaigns, and conducting phone banking to
reach out to more people were used. I helped by creating social media
graphics, finding contacts for each bill to garner support, organizing phone
banks, and conducting research on each bill to be able to promote the
content.

II.

Business Context
A. The Office of the State Representative Barbara Hernandez is a governmental
office that focuses on providing help to its constituents in the 83rd District of
Illinois. Representative Barbara Hernandez is also in charge of representing the
83rd District in Springfield, where she proposes bills and resolutions that act for
the people living in the district. To help the Representative pass her bills and
garner support, I helped by creating social media graphics and conducting
research on certain bills, such as finding related organizations to contact.

III.

Business Project Description
A. To work on the Call to Action Campaign, I worked on a variety of tasks. For
example, I created Instagram and Facebook-sized graphics that condensed the
jargon of the bill into simpler terms so that constituents could easily understand it.
I created infographic flyers for each bill as well. Other interns helped out as well
by providing Spanish translations for every graphic I created, allowing for farther
reaches in audience. In addition to providing information about the bills, political

engagement was acted upon. The creation of a political engagement guide, where
constituents can learn who to contact at the local and state levels, for instance,
was a large factor in the Call to Action campaign. Providing links to fill out
witness slips or providing a simple call script for their legislators was also part of
this strategy.

B.

C.
IV.

Business Project Research
A. The driving questions of the campaign included: how can the office increase
constituent participation? How can the office increase transparency and provide
all relevant information about the bills in question? To explore these two
questions, the office used multiple social media platforms. For instance,
expansion was made into Instagram, and a new page on the website was created
to house information about the bills. To upload that information, appealing and

simple graphics were created. A delicate balance was needed to portray the
information in a simple manner while not removing key details.
B. Furthermore, to ensure that constituents were actively engaged in the legislative
process, a political engagement guide and how-to guides on filing witness slips
and calling legislators were provided. Feedback from constituents was also
utilized so that the language was understandable and thorough.
C. In working on this project, I came to understand the importance of community
interest. Because legislators are voted into office based on the interest of their
district, they must represent that accurately in the bills they propose. So, if there is
a particular bill the community is not fond of, there can be circumstances where
the legislator has to give up the bill and transfer ownership. Not only that, but I
came to recognize that passing bills in general is a complex and difficult process.
The lack of a set timeframe and complexity of committee hearings (which were
observed by live streams) make it challenging to see immediate implementation
of the bill.
D. This is an important characteristic of the legislative process; constant debate and
lengthening committee times get in the way of seeing reform. This means that the
direct impact of the influence of the business methods is yet to be observed.
Moreover, because of the COVID-19 pandemic, committee sessions were hybrid.
As such, in the online sessions,
V.

Key Learnings and Recommendations
A. As an individual interested in the political field, understanding the work that
legislators do is key. Whereas initially, I was frustrated at the lack of concrete
social change happening, a close analysis of how the office was working to push
bills allowed me to understand its slow pace. There was immense time and effort
needed to create and pass bills in the state legislature,
B. Because the Call to Action Campaign relied heavily on the usage of social media
and calling constituents, it would also be effective if other means of
communication were explored. Perhaps holding open “Office Hour” sessions

where constituents can ask any questions they want can be influential. Also,
increased youth engagement is another recommendation. Just like the Junior State
Rep program, it is essential to provide insight to younger audiences, whether it’s
by allowing them to participate in mock-Congress or taking them to see
Springfield offices to explain the legislative process. In doing so, the office can
increase participation from the community as a whole.
VI.
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